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America’s Warrior Partnership Empowers Veterans, Communities Through
Combined Federal Campaign

-- Federal employees can pledge funds through their local CFC office using code #27114 --

WASHINGTON — October 1, 2018 — America’s Warrior Partnership is participating in the 2018
Combined Federal Campaign (CFC), the world’s largest annual workplace charitable giving
campaign. Funds donated by military and civilian federal employees will support the
organization’s mission of empowering communities to empower veterans.

“Federal employees who participate in CFC provide invaluable support that directly backs local
programs serving veterans,” said Jim Lorraine, president and CEO of America’s Warrior
Partnership. “Since 2014, we have built relationships with more than 44,000 warriors and we
will raise that number even higher thanks to the help that will be donated during this year’s
campaign.”

The CFC is open from Sept. 1 through Jan. 15, 2019, and supporters can pledge funds to
America’s Warrior Partnership through their local CFC office using code #27114. Donations will
support programs and resources that provide community organizations with the knowledge,
partnerships and capabilities they need to proactively and holistically serve local veterans,
families and caregivers. These include:

e Community Integration — A proven service model that provides veteran-serving
organizations with the tools to implement a customized program that is responsive to
the needs of local veterans, families and caregivers.

e WarriorServe — A reliable, cost-effective and secure information system that
streamlines the collection and analysis of critical veteran information, enabling
community organizations to focus on providing care and services rather than data input.

e Operation Deep Dive — A four-year study conducted in partnership with University of
Alabama researchers and the Bristol-Myers Squibb Foundation to examine the factors
involved in suicide and early mortality due to self-harm among veterans. The study is



mailto:jwolf@daltonagency.com
mailto:apopiel@daltonagency.com
https://americaswarriorpartnership.org/community-integration/
https://americaswarriorpartnership.org/warriorserve-2/
https://americaswarriorpartnership.org/wp-content/uploads/2018/02/Operation-Deep-Dive-Media-Fact-Sheet.pdf

the first of its kind to analyze the impact of community environments and less-than-
honorable discharges on all veterans across the spectrum of service, gender and age.

For more information on America’s Warrior Partnership and opportunities to support the
organization’s mission, visit www.AmericasWarriorPartnership.org.

About America’s Warrior Partnership

America’s Warrior Partnership is committed to empowering communities to empower
veterans. We fill the gaps that exist between current veteran service organizations by helping
nonprofits connect with the veterans, military members and families in need: bolstering their
efficacy, improving their results and empowering their initiatives. America’s Warrior
Partnership is a force multiplier for warrior community integration that enhances communities
where great Americans choose to live and contribute. For more information on the organization
and how to get involved, visit www.AmericasWarriorPartnership.org.
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