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Why should you be there?

our teaM looks forward to seeing you in Chicago!

Join uS  
for an unforgettable experience: groundbreaking case studies and 
talks, memorable networking - all in the great city of chicago. 

We recognize that a successful social 
media strategy is more vital than ever.

“The Social Media Strategies 
Summit gave a peek into how 

other brands use their social 
media and a fresh way to 

look at my social strategy 
and content creation. Very 
thought provoking - gave 
me enough to chew on 
for quite a while.” 

-  kinga Wierzbicka,  
online Marketing Manager,  

5 Hour energy

1 |  network with VPs, Directors and Managers of Social 
Media, Communications, Digital Marketing, Branding 
and Business Strategy from all over the world

2 |  Understand the paid media landscape and how to 
leverage it effectively to increase brand reach

3 |  learn how a data-driven strategy can change your 
business

4 |  gain insights into creating compelling content and 
what types of content make the biggest impact

5 |  implement storytelling and content marketing 
strategies fit for brands working on a small budget

6 |  interact and connect with some of the most 
innovative minds in the industry 

Sincerely,

Breanna Jacobs, Summit Producer}

this educational experience moves far beyond the basics of social media; 
you’ll leave with a fresh perspective on the digital marketing landscape, 
and key strategic insights on how social fits in with corporate objectives.

50% of marketers see improved 
sales from social media

*Sources: CMI, DemandMetric, McMurray/TMG, Social Media Examiner

86% of highly effective organizations have 
someone in charge of content strategy.

Content marketing costs 62% less 
than traditional marketing and gen-
erates about 3 times as many leads.

90% of consumers find custom content useful, 
78% believe the organizations behind the content 
are interested in building good relationships.

72% of marketers say social media 
helps them develop loyal fans

62%

90%

50%

86%

72%

SMSS
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Heidi Barker Sa Shekhem, 
Vice President, Global Media 

Relations and Issues Management,  
McDonAlD’S corporAtion

Julian Aldridge,  
VP, Brand Evangelism and 

Activation,  
cHArleS ScHWAb

Daniel Zucker,  
Senior Manager, Social Media,  

AUtoDeSk

Linda Konop,  
Social Media Specialist,  

JoHnSon & JoHnSon

SpeakerS include:

Kim Bartley,  
Vice President, Marketing and 

Menu Development,  
WHite cAStle

Amanda Mahan,  
Creative Director,  

Digital/Social/Content,  
tHe clorox coMpAny

Dan Soshin,  
VP of Marketing,  

tHe UltiMAte MeDicAl 
AcADeMy

Toni Jones,  
Social Media Director,  

U-HAUl

Cate Conroy,  
Marketer, CEO & Professor

Mana Ionescu,  
Founder & President, Digital 
and Social Media Strategy,  

ligHtSpAn DigitAl

Elizabeth Martin,  
Senior Manager, Community 

and Content,  
AllrecipeS.coM 

Marney Ayers Freeland,  
Director, Engagement 

Marketing,  
AllrecipeS.coM

Chris Jacob,  
Director, Product Marketing,  

SAleSforce

Corey Padveen,  
Director of Global Social 

Business Strategy,  
t2 MArketing internAtionAl

Pam Didner,  
Global Content Marketing 

Strategist | Author | Speaker

Elly Deutch,  
Associate Director of Digital 

and Social Media,  
gArrett popcorn

Matt Cullen,  
Director of SEO,  

everQUote

Craig Lile,  
Senior Director of Marketing,  

rAiDioUS

Dean R. DeLisle,  
Founder + CEO,  

forWArD progreSS, inc.

Ahava Liebtag,  
President,  

AHA MeDiA groUp
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Natalie Slater,  
Social Media  

and Content Manager,  
Abe’S MArket

Joel Warady,  
Chief Sales & Marketing Officer, 

enJoy life fooDS

Kate Hamilton,  
Director of Digital Strategy  

+ Social Media,  
intrAlink globAl

Laura Wilson,  
Director of Digital Engagement  

& Social Media,  
georgetoWn UniverSity 

Josh Weaver,  
Social Media Community 
Manager, ZAppoS fAMily  

of coMpAnieS 

Christine Bridger,  
SVP - Creative  

& Content Strategist,  
cUrrent

KC Geen,  
Senior Manager, Social Media, 

groUpon

Allison Smith,  
Analyst,  

forreSter

SpeakerS include:

Rachael Datz,  
Manager, Social.Content, 

DigitASlbi

Josh Druding,  
Manager, Social.Content,  

DigitASlbi

Blue Derkin,  
Manager, Social.Content,  

DigitASlbi

Jeff Gibbard,  
President/Chief Strategist,  

trUe voice MeDiA

Patrick Cooper,  
Director of Web  

and Engagement,  
npr

Adam Wexler,  
Founder/Chief Strategy Officer,  

inSigHtpool

Gina Ballenger,  
Content Planning Manager,  

tWitter

Jeremiah Desmarais, Managing 
Partner, lift cApitAl 

ventUreS, fASt groWtH 
ADviSor | teDx | top 40U40

Julio Viskovich,  
VP of Marketing,  

rfActr

Matt Heindl,  
Senior Director  

- Social Marketing,  
rAZorfiSH

Andrea Leitch,  
Digital Director,  

nAtionAl geogrApHic 
trAvel

Brian Burkhart,  
President + Chief Word Guy, 

SQUAreplAnet
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B2C B2B

B2B

B2C

AgenDA key: We strive to provide as much information as possible about each session to help you plan your 
summit experience.  Please reference the below agenda key which we have used to categorize sessions.

B2BbUSineSS-to-bUSiness: B2CbUSineSS-to-conSUMer: SMBSMAll-to-MeDiUM bUSineSS: CScASe StUDy: 

General summit  // WeDneSDAy, April 29, 2015

Track a:  conTenT creaTion  
& SToryTelling

Track B:  conTenT MarkeTing 
STraTegieS

Track c:  Social Media STraTegy 
developMenT

agenda at-a-glance

8:00 registration, continental breakfast, coffee & tea

10:30 Morning break & refreshments for Workshop Attendees

12:45 networking lunch for Workshop Attendees

4:00 Welcoming reception - Join us for early registration, drinks and appetizers!

8:30  Workshop a: Where to invest? 
choosing the right channels & 
tools for your business
Corey Padveen,  
t2 MarketinG international

8:30  Workshop B: content creation - 
the essentials of Writing for Social 
Media
Mana Ionescu, liGhtspan DiGital

8:30  Workshop c: building a Social 
Strategy for regulated industries - 
Managing brand reputation
Jeff Gibbard, true Voice MeDia

 STraTegy developMenT WorkShopS creaTive WorkShopS induSTry WorkShopS

10:45  Workshop a: leveraging Social 
Media for effective Seo campaigns
Matt Cullen, eVerQuote

10:45  Workshop B: How to create a Social 
Strategy that prioritizes engagement 
& customer relationships
Dean R. DeLisle, ForWarD proGress, inc.

10:45  Workshop c: building a b2c Social 
Strategy - turning Social reach 
into Social revenue
Adam Wexler, insiGhtpool

2:00  Workshop a: budget-friendly 
Strategies for packing a punch with 
a Small Social Media team
Elly Deutch, Garrett popcorn

2:00  Workshop B: right content, right 
channel: building a Strong channel 
role Strategy for your business or brand
Rachael Datz, Josh Druding,  
& Blue Derkin, DiGitaslBi

2:00  Workshop c: building a b2b Social 
Media Strategy - How businesses 
can Stay relevant
Kate Hamilton, intralink GloBal

d
a

y
 o

n
e

8:15 registration and continental breakfast

9:10 Welcome and introduction by Summit producer breanna Jacobs

9:15 opening keynote: the bigger picture - Social Media’s impact on corporate identity & influence
Heidi Barker Sa Shekhem, McDonalD’s corporation

10:00 networking break

d
a

y
 t

W
o

10:45  becoming a Storyteller - the key 
elements to creating & Writing 
powerful Stories
Laura Wilson, GeorGetoWn uniVersity

10:45  global content Marketing Made 
Simple
Pam Didner,  
GloBal content MarketinG

10:45  Hiring & building your best Social & 
content teams
Cate Conroy, Marketer & Professor

11:30  plan your content Strategy 
before your Social Media Strategy
Ahava Liebtag, aha MeDia Group

11:30  Storytelling at Scale: An Autodesk 
case Study in organizational 
Alignment & content best practices
Daniel Zucker, autoDesk

11:30  your legal team and you: best 
friends or Mortal enemies?
Joshua Weaver, Zappos FaMily oF 
coMpanies

12:15 networking luncheon

Please Note:  These workshops are an additional fee and must be signed up for separately from the general summit.  
You must choose your workshop prior to the start of the event.

pre-summit  Workshops  //  tUeSDAy, April 28, 2015

B2B

B2BB2B

B2C

B2C

CS
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General summit  // WeDneSDAy, April 29, 2015 

2:00  Storytelling Strategy essentials: 
Why you Should care about brand 
personas
Joel Warady, enjoy liFe FooDs

2:00  content Distribution Using owned, 
earned and paid Media tactics
Craig Dodge Lile, raiDious

2:00  case Study: How Distributed 
publishing fuels npr’s Social Media
Patrick Cooper, npr

2:45 Afternoon networking break & refreshments

3:15 content trends - 5 Ways to Win the Moment: live Storytelling Made Simple
Gina Ballenger, tWitter

4:00 Simple Marketing Hacks that get results now & Drive Massive revenue
Jeremiah Desmarais, Fast GroWth aDVisor | teDx | top 40u40

4:45 Day 2 talks conclude

5:00 networking reception - cocktails & Appetizers provided!

d
a

y
 t

W
o

10:45  How Johnson & Johnson Uses 
twitter, youtube & linkedin for 
employment branding
Linda Konop, johnson & johnson

10:45  the intersection of Analytics and 
creativity - Using Social Data to 
Drive innovation
Allison Smith, Forrester

10:45  food & Social - A case Study in 
creating branded communities
Elizabeth Martin, allrecipes.coM & 
Marney Ayers Freeland, allrecipes.coM

11:30  building a content Strategy on 
Snapchat
KC Geen, Groupon

11:30  case Study: Moving beyond the 
vanity Metrics - Harnessing Social 
identity to Drive business value
Kim Bartley, White castle

11:30   becoming a Social Savvy company 
- engaging employees to be brand 
Advocates
Julio Viskovich, rFactr

2:00  #Winning and pinning:  
best practices for instagram  
and pinterest
Matt Heindl, raZorFish

2:00  case Study: How brands Are 
finding new Ways to outperform 
with Social Advertising
Chris Jacob, salesForce

2:00  customer Service - effectively 
Dealing with negative comments & 
experiences
Dan Soshin, the ultiMate MeDical 
acaDeMy

1:15  national geographic case Study: 
Strategy for visual Storytelling 
Across Social Media channels
Andrea Leitch, national GeoGraphic 
traVel

1:15  tips & tricks for Making the Most 
of google Analytics & AdWords
Corey Padveen, t2 MarketinG 
international

1:15  case Study: the power of 
customer experience - leveraging 
Social listening and Data for an 
integrated content Strategy
Toni Jones, u-haul

d
a

y
 t

h
r

e
e

8:15 registration and continental breakfast

9:10 Welcome and introduction by Summit producer breanna Jacobs  

9:15 keynote: Dominating the conversation, Softly - How challengers enter the cultural conversation
Julian Aldridge, charles schWaB

10:00 Sponsor Meet & greet networking break

2:45 networking break

3:00 closing keynote - be bold: tell people What you believe!
Brian Burkhart, sQuareplanet

3:45 Summit concludes

12:15 networking luncheon

General summit  //  tHUrSDAy, April 30, 2015

Track a:  conTenT creaTion & 
SToryTelling

Track B:  conTenT MarkeTing 
STraTegieS

Track c:  Social Media STraTegy 
developMenT

Track a:  Social Media plaTforM 
opTiMizaTion

Track B: analyTicS, daTa & roi - 
MeaSuring Social Media iMpacT

Track c:  engageMenT & cuSToMer 
Service STraTegy

1:15  ebooks, infographics, blog posts, 
images and More - creating 
content that connects & converts
Natalie Slater, aBe’s Market

1:15  content Marketing Strategies for 
lead generation
Mana Ionescu, liGhtspan DiGital

1:15   case Study: exploring content 
Strategy for targeting Millennials
Amanda Mahan, the clorox coMpany
Christine Bridger, current

B2B B2B

B2C

B2C

B2C

B2C

B2C

B2C

SMB

CS CS

CS

CS

CS

CS

CS

CS CS



For information about group 
discounts of 3 or more people and 
team learning opportunities for 
the Social Media Strategies Summit, 
chicago , please contact: erika 
Sievert at erika.sievert@gsmiweb.
com or 619.810.1935.

to learn more about exhibiting at 
this year’s Social Media Strategies 
Summit, chicago please contact 
ryan Fleischhauer at ryan@
gsmiweb.com or 619-810-1928.

+ continental breakfasts
+ Breaks - snacks and beverages
+ lunches
+ networking reception
+  access to all presentations, 

videos, mp3s
+ research reports

Venue

AdministrAtive note:

RegistRation infoRmation:

Group Discounts 
of 3 or more:

Exhibiting and 
Sponsorship 
Information:

Summit 
Registration 
Includes: 

Room rates if 
reserved by  
April 7, 2015 
$239

For cancellations received in writing.

•  Four weeks or more prior to the event:  
Full refund or Full Credit Voucher

•  Four weeks or less prior to the event: No Refund;  
a Credit Voucher minus  the $300 cancellation fee

if you do not cancel your registration by the day of the 
event you will be charged your full registration fee. credit 
vouchers may be applied toward any future gSMi event 
within one calendar year of the date of the cancellation. if 
gSMi decides to cancel any part of this event, the compa-
ny is not responsible for covering airfare, hotel or any oth-
er costs.  Speakers, agenda, networking and recreational 
events are subject to change without notice. For more in-
formation regarding refunds please contact the customer 
service department at: 888.409.4418

suBstitution policy: 
Substitutions may be made up to the day of the event.

payMent policy:  
payments can be made by american express, Visa, Master-
card, company check (uSd checks must be drawn on a 
uS bank), or by wire transfer. if registering 2 weeks or less 
prior to the start of the conference, you must submit your 
credit card information as a form of payment. if registering 
more than 2 weeks prior to the start of the conference and 
payment is not received at the time of registration, a credit 
card hold will be required to maintain your registration sta-
tus. if payment is not received 2 business days prior to the 
conference date, the respective credit card will be utilized 
as the form of payment. please make all checks payable to 
global Strategic Management institute. in the memo area 
of the check please write the name(s) of the Social Media 
Strategies Summit chicago registrants(s).

2015 Social Media Strategies Summit, chicago  will be held at:

Hyatt regency Mccormick place
2233 South dr. Martin luther king Jr. drive, chicago, il 60616

mccormickplace.hyatt.com  //  (312) 567-1234

Attend one of our Eat, Meet & Greet Networking Dinners and take  
advantage of the opportunity to:

•  Advance your personal career & meet valuable business contacts

•  Connect with social media professionals that share common challenges

•  Share knowledge and best practices with other attendees

•  Enjoy a memorable summit experience

What are Delegate networking Dinners  
and Why should i attend?*

*  Visit the registration page to review 
networking dinner options. Please 
note: Dinners are not included in 
registration fee; attendee is respon-
sible for all dinner costs.



name:

title:

company:

department:

approving Manager name & title:

Mailing address:

city:      State:

Zip/post code:   country:

telephone:

Fax:

email:

twitter id:

linkedin.com profile:

2  please fill in the following information and fax back to: (619) 923-3542    2  please submit one form for each delegate attending.

  1st early Bird 2nd early Bird final early Bird regular rate
  february 6, 2015 february 27, 2015 March 27, 2015 

  coMMercial

 summit only m $1395 m $1595 m $1795 m $1995 

  summit + 1 Workshop  m $1890 m $2090 m $2290 m $2490

  summit +2 Workshops m $2285 m $2485 m $2685 m $2885

 summit + 3 Workshops m $2580 m $2780 m $2980 m $3180

  governMenT and non-profiT

 summit only m $1195 m $1395 m $1595 m $1795 

  summit + 1 Workshop m $1690 m $1890 m $2090 m $2290

  summit +2 Workshops m $2085 m $2285 m $2485 m $2685

  summit + 3 Workshops m $2380  m $2580 m $2780 m $2980

 WorkShop only

 1 workshop n/a n/a n/a m $495

 2 workshops n/a n/a n/a m $890 

 3 workshops n/a n/a n/a m $1,185

SMSS | Social Media Strategies Summit: chicago
April 28 - 30, 2015  | Hyatt Regency McCormick Place  |  Chicago, IL 

Save $600

Save $600

Save $600

Save $600

Save $400

Save $400

Save $200

Save $200

Save $700

Save $700

Save $500

Save $500

Save $300

Save $300

Save $400

Save $400

Save $200

Save $200

Save $900

Save $900

Save $700

Save $700

Save $500

Save $500

Save $100

Save $100

Save $100

Save $300

Save $300

Save $300

registration Form

do you have any dietary restrictions  (e.g. kosher, vegetarian)?  m yes  m no   if so, please specify: 

do you require any accommodations that require special attention? m yes  m no 

if so, please specify: (e.g. wheel-chair access)

how did you hear about this event?

gSMi offers 5 Ways to register: 

Tel:   (888) 409-4418  
Monday - Friday 8:00 a.m. - 
6:00 p.m. uS pacific time

Fax:    (619) 923-3542  
24 hours a day

Mail:  1501 india St. Suite 103-60,  
San diego, ca 92101

Email:  registration@gsmiweb.com  
please include your name & 
telephone number

Web:

www.socialmediastrategiessummit.com

www.gsmiweb.com

Will you be attending any delegate networking 
dinners on Wednesday, april 29th, 2015? 

m yes  m no  if so, which dinner?

m  (1) paid media strategies dinner (organized for 
paid media specialists)

m  (2) Strategizing for small social teams dinner 
(organized for social media strategists from SMBs)

m  (3) content creation and storytelling dinner 
(organized for content creators and marketers)

m  (4) Social media data and analytics dinner 
(organized for analytics specialists)

m  (5)  Social media strategy development dinner 
(organized for social strategy specialists)

m  (6) customer engagement strategies dinner 
(organized for customer marketing specialists)

Will you be attending any pre-summit workshops on 
tuesday, april 28, 2015?   m yes  m no   
if so, which workshops?

m   8:30am  a  
Where to invest? choosing the right channels 
& tools for your Business

m   8:30am  B 
content creation - the essentials of Writing for 
Social Media

m   8:30am  c  
Building a Social Strategy for regulated 
industries - Managing Brand reputation

m   10:45am  a  
leveraging Social Media for effective Seo campaigns

m   10:45am  B 
how to create a Social Strategy that prioritizes 
engagement & customer relationships

m   10:45am  c  
Building a B2c Social Strategy - turning Social 
reach into Social revenue

m   2:00pm  a 
Budget-Friendly Strategies for packing a punch 
with a Small Social Media team

m   2:00pm B 
right content, right channel: Building a  
Strong channel role Strategy for your  
Business or Brand

m   2:00pm  c 
Building a B2B Social Media Strategy - how 
Businesses can Stay relevant

pAyMent MetHoD: credit card:  m amex   m Visa   m Mastercard  |  m check

credit card number:

name on card:

expiration date:    cVV: 

expired expired expired

expired expired expired


