Rocket Fuel

We transform the companies of today Into the disruptors of tomorrow.

BusessTives  The Street




Digital has accelerated the speed at
whnich companies must evolve



“At least 40% of all businesses will die In the next
10 years it they don’t change their entire company
to accommodate new technologies.”



Most companies will be disrupteo
N just 2-3 yvears unless they adapt
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loMmOorrow s SUccess reguiresan
Innovative approach where all aspects
Oof an organization are unified



But companies are trapped In silos with
disparate tactics & outdated solutions

Data does not predict performance
Slow decision making processes
3-5 year churn on people & tech

Reactionary to competition
Innovation is challenging
Technology is fragmented
Stuck in the weeds




Consultants & ad agencies magnify the problem
py perpetuating the siloed approach

Responsible for growth
Vision gets lost in silos
Decisions based on segmented inputs
Stuck with slow execution from teams

Non-integrated Infrastructure management
Historical data reporting

Segmented technology solutions

Decisions based on tech, not strategic needs

Responsible for leads & reach
Disconnected from sales
Redundant operations from agency
Marketing tech separate from IT

Operational suggestions
Solutions siloed based on current tactical needs
Organization is responsible to execute

Execution based on historical data
Delivery & output managed in silos
Sales disconnected from marketing
Decisions based on siloed strategy

Story developed based on external ideas
Tactical solution delivered in a silo

Not aligned with strategic vision

Near zero business or strategic insights



Innovation & growth are turther stifled witnh

first/last mile practices

Consulting Firms

Theory. focused without ability to
provide executional resources

Business Strategy
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Ad Agencies

Tactically focused without ability
to influence overall organization

N

Marketing
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Strategy through Execution

We broke the model and designed an end-to-end methodology
that delivers impact & growth as your unified partner.

Business Strategy AN\ Production /\ Technology N

N\ 4 Operations N4 Finance S/ Marketing

"



All Systems Grow

BOLD integgates strategy, story, marketing, and technology into
an agile hodology that unleashes massive impact & growth
for your company.
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BOLD Strategy

+ Strategic Assessment

+ Organizational Alignment
+ Agile Roadmap Develo £
+ Go-To-Market Accel
+ Business Model
+ Digital Tran:

+ Vision Ree

BOLD Studios

+ Content Creation

+ Video Production

+ Story Development

+ Brand ldentity & Design
+ Motion Graphics & VEX

+

Data-Influenced Content
=l

~ull-Stack Development
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BOLD Marketing BOLD Analytics

+ Digital Marketing + Big Data Solutions

+ Campaign Management + Predictive Analytics
+ Social Media Management + Machine Learning & Al
+ eCommerce Deployment + Business Intelligence

+ Lead Generation & Sales + Customer Insights
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Research

+ Measurement & Optimizatiol ystems Development
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BOLD delivers integrated,
high-impact solutions for
Unifia the digital age

Organization

Grow: faster with a predictive model
Deliver what your customers really want
Unify all aspects ofwour organization
INCrease operational efficiencies quickly

Uncover & capitalize on new opportunities




Brands powered by BOLD
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Traditional solution models are
Inefficient, costly & slow

IDEA

BUILD

TEST

PRODUCE

MARKET
& SELL

Eureka!l We have a great idea.

Let’'s make a prototype.
This will make us billions!

Widget is done! Let’s hire some focus
groups to see if they like it.

Based on testing, we adjusted the
widget - let’'s mass produce!

We have a lot of widgets, we're going
to need ton of sales people and
marketing to sell it!

INVESTMENT (time & money)
LOW

IDEA

BUILD

- TEST
' PRODUCE

" MARKET & SELL

Traditional solution model takes significant time and capital investments to go
from idea to market without any guarantee of success.

HIGH
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The



Our agile solution model Is driven by data
creating efficiency & impact quickly

ASSESS

AN\ VAN 4 S

TEST

BUILD

MARKET
& SELL

Document “what” capabilities exist &
“‘how” they can be used optimally.

Deploy big data “listening’ tools to
understand what.customers
actually “want’ or “need”.

Leverage digital'marketing & analytics
to “validate” the offerings.

Begin building based on regionalized
demand models. Create value
through hyper personalization.

Stock & sell and scale strategically
based on data driven decisions.

INVESTMENT (time & money)
LOW HIGH

ASSESS
 ANALYZE

TEST

BUILD

" MARKET & SELL

The' BOED Way agile'solution‘model cuts down costs, time and investments
across all aspects of production with:a high likelihood of success.



The BOLD Way vs The Old Way:

©

Customer Segment A 6\
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Customer Segment B (%)

BOLD WAY
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Slow, Idea-driven model.

Higher costs to test, produce,
and sell.

Marketing designed to sell
customers on idea.

Broad market approach with no
guarantee of success.

High probability of failure.

“The BOLD methodology is what all
companies must implement if they want to
dominate over the next 3 years.”

Fast, data-driven model.

Lower costs with higher
customer demands.

Marketing used to gain visipbility
of customer needs.

Hyper personalized go-to-
mMarket approach.

High success rate.



®»
.
b h e LS |
!?8”.% s
A S .
M anmtiamarm™ v v

LT

&::..‘.’ ;unn‘, - -
S n.'x;z_:}_g;" » \ g

- A e 5. . asswnsdpes

- — .—‘ — =
p———————— -‘('—
B A R L it =" \ L . oo N
E - N
( . -
. - -
A
Y
.\ - -
» 4 (4]
e \‘.. &= 0' - '/’4
\ hd a4
‘h' 'hk. » 1

i
ot
-
3
.

-..,
,,,,,,
»

,}. ”KmRmmwsD

' ;g,no;\ Ly ’..‘n ‘.. -

LR

igital Drsrupt_

-~

2 Y

\ L L < e
\ /7 . ‘: - e . n- ® a5 e v‘ﬁ'.“ ot 4 " 3 " A e
' g \ * N \ : . o g o BT " ‘ "l 5 "
- . . . a S ) - 4 . » S M m mrpes y _
FEs i M X /, BT e O e e e i A
. ." \ - Y - - . ‘. w’ ’ ‘z - . y W5 Ay A " é
- o \ s . . - - Joselr. e ; L R un..’t'v,\tu <
- ¥ - .‘o_ > ~ v .‘\ Sl e r“‘-l:\,_ ; A - ._.,-’ ; , A . ‘ - ,,.,
o T IN T e e - 3 e ot 2 7 7 _— & » . iy k% )
- e il ,_--‘"—-'. ’-/ S — "'. - o VT s ° / .-.-.. ' MOy M A N, A\ - - e : - - g .
. B o« e » ' . o P -: - " pet e . ~ . "
° . " » . . o : ~ .'..0 ", ‘ -y - '..‘. . - J S o + s : 53 S, , -\ J - . !
%\ . | N ) ‘ | B s et AL . - : . - - . o ‘
. - / ) - ] \ : : (& v - - X I
'.. ."k,' N . o 7 . . 3 : - w
- . .~ . . Y - . . . . v
. - : - .

N I-v‘:?-su"i

"\' /e

'

e

I
® . ~ _ ' ‘ : .. PR g T
. - ) - £ A(-l s, ‘t

v Y’U

LU )ln

. 'Jfl.".

»

DR, MO nwoied -
WIRF T 8 URIN A LA ATKINNY €00 R w T TV v

FRTAR N

d KRR N Hi~INS
NEMANAN WE I BT ak Y M e T

MR IiNe DYV o s UL >
SRR P NIRRT A N FILE NI, PO NS 0m e oy

N S

‘ i
. ‘; g
" 1
A "f l,‘_d

-, w 2l

AT N YR MR ANV RNV e

YiMit. ‘.\VJ N RV

o . !
k<) PULNVPUN | Hedfeakin i
% PINLIL SO0 O sy 15 MO A0aMe WM X,

e
N FIM K AT VA
L}

‘ COLEY N\l‘ MO ANUF o R SLUTE SR M 131, , JAMP NN L 4UD

\
I 1
I
i
‘ y YINPAULAIY P MW WLRILA LN, 2 30 4 24
\ U HZ b M MY, € A8 = o8y € 195% F1A PR ¥ &

FINVALGE VI MaW YRR




W

‘la

BOLD

W ORLDW I D E

Strateqgy

BOLD helps you assess, strategize, and implement a
unified vision, predictive analytics, and an agile

roadmap to accelerate your growth into the future.

Strategic Assessment
Organizational Alignment
Agile Roadmap Development
Go-To-Market Acceleration
Business Model Innovation
Digital Transtormation

Vision Reengineering




Stop jJumping right Into tactics that lack impact
we start with a roadmap

Future Potential

Unbiased assessment of current state
Uncover biggest areas of opportunity (
Clarify strategic vision

Define constraints & gaps

Jtilize predictive data & analytics

Deliver efficiencies across organization

» ¥
BOLD GROWTH PLAN By

ROADMAP | Progressive execution weighted by impact

Jnify cross-functional areas
Clear path to results




We look for and find opportunities to
streamline your operations

Inefficient & Complex Streamlined & Agile

1 Customer Data
APP

J.Lo

Forever Glowing

: ‘ Website
LDeseo Fragrances Jennifer Lopez —————————————5 | BRANDVIS'ON pe———————t BOLD WORLDWIDE x Customer Data MARKET'NG

Light and Love +— Beauty Retailer

L Customer Data Social Media

Music Videos
[~ \
Albums iTunes/Spoti - / NS . .
Blue Glow : - ' i — - Video Production

S | Marketing
Marketing ./ N

L CustomerData

! Customer Data

Reveal \ Film — /
TED Cosmetics Retailer MCHLE
Marketing / Marketing

[ ",/’ l,." IA
Jennifer Lopez 4 Customer Datz Cosmetics Retailer Beauty Retailer Live Shows Television

NBC

Televisi
elevision Skin Care Fragrances All | Have - Vegas  Calibash NBC  DirecTv Music Videos  Albums

Marketing

& Customer Data

Exclusive Content 7
Raw Access /

Website
S

GRS T Live Shows
& Customer Data
| VIDED PRODUCTION N\ Marketing
=\ ‘

SOCIAL CONTENT
MARKETING
APP
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Studios

BOLD creates Data-Influenced Content in order
to unify your vision, deliver impact and produce
stories that sell.

Content Creation
Video Production

Story Development
Brand ldentity & Design
Motion Graphics & VEX

Data-Influenced Content

~ull-Stack Development




The most powertul execution for strategy
s a story that sells

Tropicana o

JLo x Inglot

" product launch 4

Challenger, /
Name

|
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We utilize data, Al & social listening to
create data-influenced content

( 3 - o /

all Verizon & 9:47 AM “ 81% )
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Take advantage‘\‘o-f this offer! Join a fitness community that N ; \ N s ' | \
_ 75 4 > _\ /i YOUR PARENT AND CHILD
| PASS IS ACTIVATED

will bring out the best in you and your family!

HERE ARE OUR UPCOMING CLASSES!

GYM

PARENT AND CHILD
FIRST CLASS FREE!

o ——/
\ =
SIGN UP NOW *,
- _+¥

b

72N

FIGHT FIT

BOOK NOW

Parent & Child First Class Free!
= B

Train Different. Beat the Routine
- F
A A=
NAR1 ll = & -’"E %,

Uf_L) Like () Comment #> Share

DAILY ULTIMATE TRAINING (D.L.T)® KICKBOXING CONDITIONING

BOOK NOW BOOK NOW

© COPYRIGHT 2017 GYM UFCGYM.COM

will bring out the best in you and your family!

UFC Gym .
C Take advantage of this offer! Join a fitness community that > EC '
S ) /
| 2

- sy ‘ PARENT AND CHILD
UFC GYM APP TODAY! 7 FIRST CLASS FREE!
~ NEXT CLASS NOW! Toma
om o 5 SIGN UP NOW
Joln UFC GYM: 10 Days, $10

Parent & Child First Class Free!
Train Diff outint

t the F

Train Differant With The UFC GYM App
. " Downiond
o) Like (D comment
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Marketing

BOLD provides you with an agile marketing team
that leverages data, story, and strategy in order
to drive real results for your business.

Digital Marketing
Campalign Management
Social Media Management
eCommerce Deployment
| ead Generation & Sales

Media Planning

Measurement & Optimization




Data-driven marketing
optimized to deliver business results

b

::;
Use Data Target Convert
A Cz;f:rgiss to Build Right Pllace to
W/ Audiences Right Time Customer




We manage and measure KPIs relevant
to your overall strategy & success

Strategic Sequencing
of Campaigns

Global Management

Across Platforms Proprietary Metrics & Reporting

QUICK RATIO

© 063 $ 199.258

CURRENT RATIO IN $ 338738
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Analytics

BOLD helps your organization create cohesive,
centralized data models that give you powerful
iNsights into your customers, marketplace, and
competitors so you can dominate.

Big Data Solutions
Predictive Analytics

Machine Learning & Al

Business Intelligence
Customer Insights
Market Research

Systems Development
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Uncover, predict'& capitalize . -
on new opportunities. Pt :

@

Minimize
Disruption

Increase Agility Reveal New Reduce Costs ¥ Maximize ROI
Opportunities Significantly !

Organization Technology Analytics

by Knowing What
Will Have The
Biggest Impact
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We ook forward to

Contact: Brian Cristiano
212-390-881/
brian@boldworldwide.com



