Digikala, the 3-Star Brand in Iran's Logistics and Supply Chain
The second National Award of Logistics and Supply Chain was held at the Amirkabir University of Technology this year. The evaluators of this award elected Digikala as the winner of the 3-Star Brand award and the best company in Iran's Logistics and Supply Chain.
Considering the growth of digital businesses in recent years, providing services for users and customers has become even more important than before.
In the second ceremony of the National Award of Logistics and Supply Chain, Digikala earned 350-399 points and was elected as a 3-Star Brand and the best participant of this award so far. 
The evaluators assessed the performance of Digikala based on three indicators:
• Communication and participation
The chief members of Digikala's supply chain have been heavily involved in planning, logistics, product management, partnership, resources and infrastructures. In addition, they have had constructive relationships with subscribers and partners and have been successful in social and environmental responsibilities.
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Iran has seen a large request for online shopping during the Corona pandemic. In such a critical situation, Digikala could meet the demands of users in the supply chain and logistics by increasing resilience and expanding its infrastructure centers, warehouses and processing capability. This success required an ongoing process of assessing the situation and resolving weaknesses.
• Innovation and Intelligence
As a smart brand, Digikala has always tried to be on par with e-commerce platforms, whether in products or operations. It tries to improve buying and selling experience for users by applying intelligent algorithms in processing and logistics and making excellent and valuable innovations.
At the start of the Corona pandemic, Digikala had a capacity of processing 300,000 goods daily. This amount is now grown to more than 600,000 goods, thanks to developing infrastructures and employing 3,500 personnel in the operation department. Moreover, the number of sellers has increased from 70,000 to more than 160,000 after the Corona outbreak. These sellers supply 90% of the goods available in Digikala. In this regard, 31 counters of receiving goods are ready to provide services for the sellers and facilitate the order delivery process throughout Iran.
Digikala provides access to more than 4 million goods for customer. In this regard, more than 50 distribution centers set to speed up the delivery process of orders. These centers consist of 3 centers for in-person delivery and receipt of goods plus 8 branches in Teheran, 23 branches in other cities, and 19 shipping agencies. They are all responsible for delivering hundreds of thousands of goods daily to customers throughout Iran, from large cities to the most remote villages. 
Digikala hopes to improve the quality of services to users by applying intelligent algorithms in the logistics and the processing of goods. This company also strives to achieve more accomplishments and higher scores in the future.
Digikala Summary
Digikala commenced its ventures with the vision of becoming the most customer-centric Iranian business, and continues to deem customer-centricity as the business’s most substantial core value. This corporation aims to become the primary destination for online shopping not only in Iran but also in the Middle East by using breakthrough technologies to reach several goals tending to the needs of customers. These goals include creating a first-rate shopping experience for customers, presenting a deep assortment and a wide variety of products, offering favorable prices, producing abounding and valuable content, having the quickest delivery time, and completing operations efficiently. With over 5 million product varieties, more than 150 thousand marketplace sellers, and 40 million active monthly users, Digikala is regarded as the prevailing e-commerce business in the Middle East. 
Founded in 2006 with inadequate funds, Digikala is the largest e-commerce business in Iran as of today as it had a substantial share of the country’s e-commerce industry in 2020. Despite being known as the leader of online retail in Iran, Digikala has had a constructive impact by contributing far more than just an online store in fortifying the country’s business ecosystem within the e-commerce industry.
